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ABSTRAK 

Kevin Dwi Nur Cahya. (2025). ARTIKEL. Judul “Peran Supply Chain Management 
Terhadap Keputusan Pembelian Ritel Konvensional (Toko 
Madura) di Bojonegoro”. Program Studi Manajemen Ritel, 
Fakultas Ekonomi, Universitas Bojonegoro. 

Email  : kevinjuan123456789@gmail.com 
Pembimbing : Reza Anggapratama, S.E., M.M. 
    Dwi Irnawati, S.E., M.M. 

Penelitian ini bertujuan untuk menganalisis pengaruh dimensi Supply Chain 
Management (SCM) yang meliputi Delivery Information Management, Quality 
Control, dan Customer Relationship terhadap keputusan pembelian pada ritel 
konvensional (Toko Madura) di Bojonegoro. Latar belakang penelitian ini 
berangkat dari peran penting SCM dalam meningkatkan daya saing ritel  
konvensional di tengah dominasi ritel modern dan e-commerce. Jenis penelitian 
pendekatan kuantitatif deskriptif jumlah sampel sebanyak 100 responden 
konsumen ritel konvensioal (Toko Madura). Hasil penelitian menunjukkan bahwa 
secara parsial Quality Control memiliki nilai 0,031 < 0,05 dan Customer 
Relationship memiliki nilai 0,000 < 0,05 mendapat hasil signifikan mempengaruhi 
terhadap keputusan pembelian, sedangkan Delivery Information Management  
dengan nilai parsial 0,785 > 0,05 tidak berpengaruh signifikan. Secara simultan, 
ketiga dimensi SCM tersebut berpengaruh signifikan terhadap keputusan 
pembelian dengan nilai determinasi sebesar 61,5%. Temuan ini menegaskan 
pentingnya peningkatan mutu produk dan hubungan pelanggan sebagai strategi 
utama bagi ritel konvensional (Toko Madura) dalam mempertahankan loyalitas 
konsumen serta meningkatkan daya saing di era digital 
 
Kata Kunci: Customer Relationship, Delivery Information Management, 
Keputusan Pembelian, Quality Control, Supply Chain Management, 
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ABSTRACT 

Kevin Dwi Nur Cahya. (2025). ARTICLE. Title: "Peran Supply Chain Management 
Terhadap Keputusan Pembelian Ritel Konvensional (Toko 
Madura) di Bojonegoro". Retail Management Study Program, 
Faculty of Economics, Bojonegoro University 

Email  : kevinjuan123456789@gmail.com 
Examiner : Reza Anggapratama, S.E., M.M. 
    Dwi Irnawati, S.E., M.M. 

This study aims to analyze the influence of Supply Chain Management (SCM) 
dimensions, including Delivery Information Management, Quality Control, and 
Customer Relationship, on purchasing decisions in conventional retail stores (Toko 
Madura) in Bojonegoro. The research is motivated by the crucial role of SCM in 
enhancing the competitiveness of conventional retail businesses amid the 
dominance of modern retail and e-commerce. The research approach with 
quantitative descriptive, with 100 consumer respondents conventional stores Toko 
Madura in Bojonegoro. The reseacrh results indicate on partial dimension, Quality 
Control have 0,031 < 0,05 and Customer Relationship have 0,000 < 0,05 indicate 
that there has significant effect on purchasing decisions, while Delivery Information 
Management with partial 0,785 > 0,05 shows no significant effect. Simultaneously, 
the three SCM dimensions significantly influence purchasing decisions, from 
determination coefficient value of 61.5%. These findings highlight the importance 
of improving product quality and customer relationships as key strategies for 
conventional retailers to maintain customer loyalty and enhance competitiveness 
in the digital era 
 
Keywords: Customer Relationship, Delivery Information Management, Keputusan 
Pembelian, Quality Control, Supply Chain Management, 
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