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ABSTRAK 

PENGARUH DEMO PRODUK DAN FARMER MEETING TERHADAP 

MINAT BELI PETANI BAWANG MERAH PADA PRODUK PESTISIDA 

PT AGRICON INDONESIA DI DESA PUHKEREP KABUPATEN 

NGANJUK 

Alif Mustofa(1), Masahid(2), Lilik Koesmihartono Putra(3) 

Program Studi Agribisnis Fakultas Pertanian Universitas Bojonegoro 

Desa Puhkerep merupakan desa penghasil komoditas bawang merah yang besar di 

Kabupaten Nganjuk. Besarnya produksi bawang merah tidak lepas dari gangguan 

hama dan penyakit tanaman. Pt agricon Indonesia hadir sebagai solusi untuk me-

nyediakan kebutuhan pestisida petani. Pt Agricon Indonesia melakukan promosi 

dengan Demo Produk dan Farmer Meeting untuk meningkatakan penjualan 

produknya. Penelitian ini bertujuan untuk mengetahui pengaruh Demo Produk dan 

Farmer Meeting terhadap minat beli petani bawang merah pada produk pestisida 

PT Agricon Indonesia di Desa Puhkerep, Kabupaten Nganjuk. Pendekatan yang 

digunakan adalah survei kuantitatif, dengan seluruh 40 petani bawang merah yang 

pernah mengikuti kedua kegiatan tersebut dijadikan responden melalui teknik total 

sampling. Data dikumpulkan menggunakan kuesioner berskala Likert. Penelitian 

ini menggunaka metode analisis Regresi linier berganda dengan bentuk regresi 

Y=a+B1X1+B2X2+e untuk menentukan pengaruh variabel X1 dan X2 terhadap 

valiabel Y. Hasil penelitian menunjukkan bahwa Demo Produk berpengaruh positif 

dan signifikan terhadap minat beli dengan nilai signifikansi 0,024, dan Farmer 

Meeting berpengaruh positif dan signifikan terhadap minat beli dengan nilai 

signifikansi 0,007. Secara simultan, kedua variabel juga berpengaruh positif dan 

signifikan terhadap minat beli dengan nilai signifikansi 0,000. Persamaan regresi 

yang diperoleh adalah Y = 5,777 + 0,322X1 + 0,433X2 + e, dengan koefisien 

determinasi sebesar 49,3%, yang menunjukkan bahwa kedua variabel secara 

bersama-sama menjelaskan 49,3% variasi minat beli petani. Disimpulkan bahwa 

kegiatan Demo Produk dan Farmer Meeting yang dilaksanakan oleh PT Agricon 

Indonesia terbukti efektif dalam meningkatkan minat beli petani bawang merah 

terhadap produk pestisida yang ditawarkan. 

Kata Kunci: Demo Produk, Farmer Meeting, Minat Beli, Pestisida, PT Agricon 

Indonesia
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ABSTRACT 

THE EFFECT OF PRODUCT DEMONSTRATION AND FARMER MEET-

ING ON PURCHASE INTENTION OF SHALLOT FARMERS FOR PESTI-

CIDE PRODUCTS OF PT AGRICON INDONESIA IN PUHKEREP VIL-

LAGE, NGANJUK REGENCY 

Alif Mustofa(1), Masahid(2), Lilik Koesmihartono Putra(3) 

Program Studi Agribisnis Fakultas Pertanian Universitas Bojonegoro 

Puhkerep Village is one of the major shallot-producing areas in Nganjuk Regency. 

The large-scale production of shallots is inevitably accompanied by challenges re-

lated to pests and plant diseases. PT Agricon Indonesia is present as a solution to 

meet farmers’ pesticide needs. To increase its product sales, PT Agricon Indonesia 

conducts promotional activities in the form of Product Demonstration and Farmer 

Meeting. This study aims to determine the effect of Product Demonstration and 

Farmer Meeting on the purchase intention of shallot farmers toward pesticide prod-

ucts of PT Agricon Indonesia in Puhkerep Village, Nganjuk Regency. A quantitative 

survey approach was used, with all 40 shallot farmers who had participated in both 

activities included as respondents through a total sampling technique. Data were 

collected using a Likert-scale questionnaire. This study employed multiple linear 

regression analysis with the regression model Y = a + B1X1 + B2X2 + e to deter-

mine the effect of variables X1 and X2 on variable Y. The results show that Product 

Demonstration has a positive and significant effect on purchase intention with a 

significance value of 0.024, and Farmer Meeting has a positive and significant ef-

fect on purchase intention with a significance value of 0.007. Simultaneously, both 

variables also have a positive and significant effect on purchase intention with a 

significance value of 0.000. The regression equation obtained is Y = 5.777 + 

0.322X1 + 0.433X2 + e, with a coefficient of determination of 49.3%, indicating 

that both variables jointly explain 49.3% of the variation in farmers’ purchase in-

tention. It is concluded that the Product Demonstration and Farmer Meeting activ-

ities conducted by PT Agricon Indonesia are proven effective in increasing the pur-

chase intention of shallot farmers toward the pesticide products offered. 

Keywords: Product Demonstration, Farmer Meeting, Purchase Intention, Pesti-

cide, PT Agricon Indonesia 

  



 

xiii 

 

DAFTAR ISI 

JUDUL .................................................................................................................... ii 

LEMBAR PENGESAHAN SKRIPSI .................................................................... iii 

LEMBAR PENGESAHAN TIM PENGUJI SKRIPSI .......................................... iv 

PERNYATAAN KEASLIAN .................................................................................. v 

LEMBAR KESEDIAAN PUBLIKASI ................................................................. vi 

HALAMAN PERSEMBAHAN ............................................................................ vii 

HALAMAN MOTTO .......................................................................................... viii 

KATA PENGANTAR ............................................................................................. ix 

ABSTRAK ............................................................................................................. xi 

ABSTRACT .......................................................................................................... xii 

DAFTAR ISI ........................................................................................................ xiii 

DAFTAR TABEL .................................................................................................. xv 

DAFTAR GAMBAR ............................................................................................ xvi 

DAFTAR LAMPIRAN ....................................................................................... xvii 

BAB 1 PENDAHULUAN....................................................................................... 1 

1. 1 Latar Belakang ........................................................................................ 1 

1. 2 Rumusan Masalah ................................................................................... 4 

1. 3 Tujuan Penelitian .................................................................................... 5 

1. 4 Manfaat Penelitian .................................................................................. 5 

1. 5 Batasan Variabel...................................................................................... 6 

BAB II TINJAUAN PUSTAKA ............................................................................. 7 

2. 1 Kajian Teori ............................................................................................ 7 

2. 2 Penelitian Terdahulu ............................................................................. 15 

2. 3 Kerangka Pemikiran ............................................................................. 18 

2. 4 Hipotesis Penelitian .............................................................................. 19 

BAB III METODOLOGI PENELITIAN .............................................................. 20 

3. 1 Lokasi dan Waktu Penelitian ................................................................ 20 

3. 2 Populasi dan Sampel Penelitian ............................................................ 20 

3. 3 Jenis dan Sumber Data .......................................................................... 21 

3. 4 Teknik Pengumpulan Data .................................................................... 22 

3. 5 Definisi Operasional Variabel ............................................................... 22 



 

xiv 

 

3. 6 Teknik Analisis Data ............................................................................. 23 

3.7 Konsep dan pengukuran variabel ........................................................... 28 

BAB IV GAMBARAN UMUM WILAYAH PENELITIAN ................................ 32 

4.1 Gambaran Umum Desa Puhkerep, Kecamatan Rejoso, Kabupaten 

Nganjuk ....................................................................................................... 32 

4.2 Gambaran Umum PT Agricon Indonesia ............................................... 34 

BAB V HASIL DAN PEMBAHASAN ................................................................ 36 

5.1. Hasil Penelitian ..................................................................................... 36 

5.2. Hasil Analisis Data................................................................................ 38 

5.3 Pembahasan ........................................................................................... 47 

BAB VI KESIMPULAN DAN SARAN ............................................................... 50 

6.1 Kesimpulan ............................................................................................ 50 

6.2 Saran ...................................................................................................... 50 

DAFTAR PUSTAKA ............................................................................................ 52 

LAMPIRAN .......................................................................................................... 57 

 

  



 

xv 

 

DAFTAR TABEL 

Tabel 3. 1 Konsep Dan Pengukuran Variabel ........................................................ 28 

Tabel 5. 1Karakteristik Responden Berdasarkan Jenis Kelamin…... ……………36 

Tabel 5. 2 Karakteristik Responden Berdasarkan Usia ......................................... 37 

Tabel 5. 3 Karakteristik Responden Berdasarkan Lama Menjadi Petani .............. 37 

Tabel 5. 4  Hasil Uji Validitas. ............................................................................... 39 

Tabel 5. 5 Hasil Uji Reabilitas............................................................................... 40 

Tabel 5. 6 Hasil Uji Normalitas ............................................................................. 40 

Tabel 5. 7Hasil Uji Multikolineritas ...................................................................... 41 

Tabel 5. 8 Hasil Analisis Regresi Linier Berganda ............................................... 43 

Tabel 5. 9 Hasil Uji F ............................................................................................ 45 

Tabel 5. 10 Koefisien Determinasi R Square ........................................................ 46 

  

  



 

xvi 

 

DAFTAR GAMBAR 

Gambar 2. 1 Kerangka Pemikiran ......................................................................... 18 

Gambar 4. 1 Wilayah Desa Puhkerep……………………………………… ……32 

 

 
 



 

xvii 

 

DAFTAR LAMPIRAN 

Lampiran 1 Data Responden ................................................................................. 57 

Lampiran 2 Tabulasi .............................................................................................. 58 

Lampiran 3 Hasil Uji Validitas dan Reabilitas ...................................................... 61 

Lampiran 4 Hasil Uji Normalitas .......................................................................... 62 

Lampiran 5 Hasil Uji Multikolineritas .................................................................. 62 

Lampiran 6 Hasil Uji Heteroskedastisitas ............................................................. 63 

Lampiran 7 Hasil Uji Regresi Linier Berganda, T, dan F ..................................... 63 

Lampiran 8 Pengumpulan Data ............................................................................. 65 

Lampiran 9 Demo Produk ..................................................................................... 66 

Lampiran 10 Farmer Meeting ............................................................................... 67 

Lampiran 11 contoh produk .................................................................................. 68 

Lampiran 12 Kuisioner Penelitian ......................................................................... 69 

 

 

 


